












Use the language below to add a call to action to your social media profiles:

• Start your home search today: {link to your site’s home search tool}
• Find out how much your home is worth: {link to property valuation tool}

Create a free Canva account or log into your existing one.

Click the “download now” buttons below, then click on the on the purple button 
underneath the preview in your browser window.

Choose the template that’s closest to your overall branding and then further 
customize the colors, fonts, and messaging. If you need help, contact Canva 
support or check out their many tutorials.

https://www.canva.com/free/
https://www.canva.com/help/contact-us/
https://www.canva.com/help/contact-us/
https://www.canva.com/design/DAGsgRCYKnE/toGPat_S4rGxLV9ClqsuLA/view?utm_content=DAGsgRCYKnE&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGsgRRye-U/poEI-sVThAYFtMIbremDQQ/view?utm_content=DAGsgRRye-U&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


https://business.google.com/
https://docs.google.com/document/d/1FN79XKnYkErmvfT46K2-ZbhZ2yEFE-sZvi-mR_UhyxA/template/preview
https://docs.google.com/document/d/1028VPxEU_V0Kes6B64ym5MeiFLK0lJS6Br8J9wF3urg/template/preview


https://docs.google.com/document/d/1SWoWkvQoptbTxHOL8-qrzd41XrMfge91zD_BQQmmvyo/template/preview
https://www.youtube.com/watch?v=K2uFdGruRac&list=PLBNiqBu2mVB5fxyl0o-y6GNPspc91rQEZ&index=4&utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Tracy%20Tutor
https://www.youtube.com/watch?v=hFVks5rSbRI&list=PLBNiqBu2mVB5fxyl0o-y6GNPspc91rQEZ&index=8&utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Josh%20Flagg
https://www.instagram.com/p/DHeT20uNQc-/?utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Sally%20Forster




1. Study and recognize the impact of these important metrics:

2. If your website vendor doesn’t provide a dashboard, create a spread   
     sheet where you can track changes in these data points each month.

Page views: Number of times a page is loaded in a user’s browser, demonstrating 
the popularity of specific pages

Sessions: Groups of interactions one user has with a website within a specific 
time frame, indicating visitor behavior and engagement

Traffic sources: Where your website visitors are coming from, indicating what’s 
attracting them and potential partnerships

Bounce rate: How many people leave after just one page, an indicator of how 
engaging your content is

Session duration: Total time a user spends on a website during a single session, 
demonstrating visitor engagement levels

Click-through rate: Percentage of users who click on a specific link, advertisement, 
or call to action compared to total viewers, measuring sales effectiveness



https://business.google.com/


Follow these strategies from our expert SEO team to find the right keywords to target in your 
website’s blog titles, meta data, image alt tags, and site structure.

1. Type “real estate” + your niche or geographic area into Google Search and see what the
autocomplete offers. Or you can simply press enter and then check out the ‘People also
ask’ box on the results page for popular searches.

2. Ask an artificial intelligence tool such as ChatGPT to research for you. Here are two
prompts you can customize:

• Tell me which short- and long-tail keywords are most important to prioritize in an SEO
strategy for a real estate professional seeking to attract {target audience} in {location}?

• Analyze these two websites and tell me which one is better optimized for attracting {target
audience} in {location}: {URL} and {URL}.

3. Search for hyperlocal keywords by browsing local hashtags on Instagram, TikTok, LinkedIn,
and Facebook to see what matters most to people in your area.

4. If you’re struggling, consider hiring an SEO expert, purchasing an SEO tool such as
Semrush, or customizing some of the more than 100 real estate keywords here.

https://www.luxurypresence.com/blogs/best-real-estate-keywords/?utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Best%20Real%20Estate%20Keywords


https://www.luxurypresence.com/blogs/real-estate-blog-ideas/?utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Real%20Estate%20Blog%20Ideas
https://www.luxurypresence.com/blogs/real-estate-blog-ideas/?utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Real%20Estate%20Blog%20Ideas


Why you should sell with me: Your home deserves unparalleled exposure. With my website’s advanced 
SEO techniques, targeted advertising campaigns, property-specific subsites, and curated social media 
marketing, I showcase your property to the right audience, turning interest into meaningful offers.

When you choose me to list your home, you’re not just hiring a real estate agent — you’re gaining access to 
a complete suite of cutting-edge tools and resources designed to showcase your property to the right 
buyers. I leverage this industry-leading technology to ensure your home gets the attention it deserves:

• Stunning, custom-built property websites: Your home will shine online with a dedicated, beautifully 
designed website that highlights every property detail. First impressions matter, and I make sure yours 
is unforgettable.

• Powerful digital marketing tools: My advanced lead-generation tools and advertising strategies mean 
your property will reach a targeted audience of serious buyers, both locally and globally.

• Comprehensive SEO and social media strategies: With expert-managed SEO and social media plans, 
your listing can rank higher on Google and capture attention across platforms, attracting the right buyers 
where they’re already looking.



1. Integrate these digital assets into your website to encourage visitors to submit 
their contact information to your follow-up database: 
• Gated search

• Exclusive listings offer

• Home valuation offer

• Mortgage calculator

• Free downloadable resource

• Single-property listing

• Appointment scheduler

2. Connect your site to your lead funnel via forms, newsletter sign-up     
     opportunities, CRM connections, chatbots, and mobile app integration.

Learn more about using your website to supercharge your lead funnel in our guide, 
“7 Real Estate Landing Pages Designed to Generate Quality Leads.”

https://2263063.fs1.hubspotusercontent-na1.net/hubfs/2263063/Downloadables/Landing-Page-ebook.pdf?utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Landing%20Page%20ebook


https://www.luxurypresence.com/get-started/?utm_campaign=15785650-The%20Ultimate%20New%20Website%20Marketing%20Toolkit&utm_source=Downloadable&utm_medium=Lead%20Magnet&utm_content=Get%20Started
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